Mud disrupts dog grooming with instinct-led, unscented wash and interactive packaging
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Just a week after its launch, Mud has made a significant impact on the pet care industry with its debut product, The Everyday Wash for Dirty Dogs. More than just a grooming item, it represents a manifesto aimed at redefining the relationship between dogs and their owners. Developed over 18 months and recently recognised at the D&AD 2025 awards, the brand seeks to disrupt a prevailing culture of excessive pampering, which co-founders Angelina Pischikova and Karina Zhukovskaya argue often overlooks the fundamental needs of dogs.
“Dogs don't want to smell like a candle shop,” states Angelina, emphasising the importance of recognising the sensory experience of animals. With 300 million scent receptors, dogs are disturbed by many products marketed towards them. The Everyday Wash is crafted from natural ingredients like oat, aloe, panthenol, and bioenzyme technology, resulting in a product that is pH-balanced, plant-based, and purposely unscented. The design speaks to eco-consciousness and functionality, featuring a recyclable, squishy nozzle instead of a standard pump, which reflects a commitment both to the environment and to improving the grooming experience for dogs.
The ethos behind Mud is underscored by a need to honour the natural instincts of dogs. "We think it's time to shift cultural convention away from treating pets as lifestyle accessories and toward recognising them as instinct-driven animals with emotional depth," Karina articulates. This philosophy sets Mud apart in a market overflowing with products often laden with synthetic fragrances and superficial branding elements. Their minimalist range of products is set to expand, all while adhering to a guiding principle focused on respect rather than dominion over animals.
Additionally, the brand's visual identity is as innovative as its formulations. The logo, which adapts based on local weather conditions, and packaging adorned with thermal ink technology, serve as dual representations of the 'messiness' of dog life and the cyclical nature of cleaning. "It's a metaphor for the mess, the rinse, and the return to it," Karina explains, highlighting how the logo reacts to the environment, shifting in size with changing weather, mirroring the dynamic world dogs inhabit. This approach to branding encourages interaction, enriching the user experience in a meaningful way that extends beyond mere advertising.
Producing their products in small batches in the UK, Mud prioritises sustainability, employing 100% recyclable bottles printed with eco-friendly inks. This initiative aims to reduce waste and reliance on excessive packaging, which are common issues in the pet care industry. "Most dog shampoos are just human ones in disguise," says Karina. Mud’s commitment to utilising only ingredients that directly benefit dogs reflects a broader trend towards ethical consumerism that resonates with modern audiences, paving the path for conscious choices surrounding pet care.
In a time where many brands compete for market share through flashy marketing and gimmicks, Mud is carving out a unique space by advocating for a new perspective on pet care. "We already had people say, 'I don't even have a dog, but your brand and the info on the website changed how I think about them.’ That’s an amazing response," Angelina recounts, suggesting that their message resonates even beyond the typical scope of dog owners. This speaks volumes about the potential for change in the perception of pets and their needs in society.
As Mud continues to grow, with more products anticipated, it seems poised to challenge the status quo in the pet care market. Its willingness to confront uncomfortable truths about industry norms and the authentic connection it seeks to establish with dog owners indicate a brand dedicated not solely to commerce but to instilling a deeper respect for the animals we love. With its innovative offerings, Mud is setting the stage for a new era in pet care—one that prioritises natural instincts, ethical formulations, and sustainable practices, ensuring that the needs of our canine companions are at the forefront.
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