Griddle secures £500,000 to expand frozen waffle range and rebrand with vegan launch
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Frozen waffle brand Griddle has successfully secured nearly £500,000 in funding to facilitate a comprehensive rebranding effort and introduce new product lines. This financial boost comes as the company aims to carve out a more prominent space in the rapidly evolving frozen food market, which, despite a noticeable slowdown last year, still holds potential for innovation and growth.
The newly injected capital will be managed under the guidance of seasoned industry professionals, notably David Wagstaff, former CEO of St Pierre Bakery, who has been appointed non-executive chairman. He will be joined by Megan Harrison, former marketing director of St Pierre, now taking on the role of non-executive director. Both will work alongside Griddle's co-founders, Ella Harland and Sophie McGregor, who launched the brand in 2019 as a premium offering in the frozen bakery sector.
Harland expressed optimism about the funding, indicating that it will significantly accelerate growth and support upcoming product launches later in the year. Currently, Griddle’s product range includes five offerings—Original Wholegrain, Blueberry, Choc Chop, and two protein variants—all adhering to non-HFSS (high in fat, sugar, and salt) standards. These products are already stocked in major retailers such as Tesco, Asda, and Ocado, and the company recently expanded its presence to around 300 Tesco locations. As part of its ambitious growth strategy, Griddle aims to more than double its sales in the coming year.
Wagstaff noted the premiumisation trend in the frozen food sector, stating, “Frozen food is becoming more premium and there is a gap for a brand like Griddle in a sector that has traditionally been devoid of innovation and brand loyalty.” This sentiment reflects a larger industry trend where both savoury baked goods and desserts continue to attract consumer interest, with overall volumes in these categories increasing by 3% despite an overall sales rise of just 1.6% for frozen food in 2024.
What may also drive Griddle's success is the broader growth of the frozen waffle market, projected to expand significantly in the coming years. The North American frozen waffle market alone is estimated to grow from approximately $1.35 billion in 2023 to over $2 billion by 2030, driven largely by the demand for convenience foods and an increase in single-person households. This mirrors trends in the UK and globally, where the frozen food market is increasingly catering to evolving consumer preferences for health-conscious, convenient dining options.
In December 2023, Griddle will further diversify its offerings with the launch of a line of frozen vegan toaster waffles. This move aligns with an increasing consumer inclination towards plant-based diets and sustainable food choices, indicating the brand's commitment to keeping pace with market shifts.
As the frozen food landscape continues to evolve, Griddle appears poised not only to benefit from its recent funding but also to contribute to the resurgence of innovation and brand loyalty in a sector that is slowly being transformed by premium offerings and conscious consumerism.
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