Retail innovators Percyval and Skechers redefine shopping with localised pricing and AI stylist
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Retailers are increasingly reimagining the shopping experience to meet the demands of a fragmented, digitally-driven market, as evidenced by the latest trends observed in June 2025. At the forefront of this shift are innovations that blend convenience, personalisation, and global accessibility. Retailers are deploying advanced technologies and refined strategies to dismantle barriers to purchase while enhancing both in-store and online experiences. These efforts reflect a growing emphasis on tech-powered services, seamless cross-border transactions, and hyper-targeted product curation that resonate with a savvy international shopper.
British menswear brand Percival has garnered attention for its new 'USA Edit', designed specifically for American consumers. By absorbing all tariffs and taxes upfront and providing free shipping on orders over $150, Percival aims to alleviate the cost-related frustrations that often accompany cross-border shopping. This curated collection features popular items, including embroidered shirts, tailored outerwear, and sophisticated knitwear, all presented with transparent pricing and streamlined logistics, including express delivery and easy returns. Percival's efforts signal a broader trend toward localisation within the global fashion retail landscape, as brands strive to meet the unique needs of different markets.
In parallel, Skechers has launched Luna, an innovative AI-powered stylist at Singapore’s Punggol Coast Mall, which is revolutionising customer interactions. Luna employs sophisticated speech-to-speech AI technology to provide personalised style advice, tailored to what customers are wearing or browsing. Available through interactive kiosks and messaging platforms like Telegram, this AI assistant not only enriches the in-store experience but also extends its utility beyond physical shopping. By learning from customer interactions in real time, Luna plays a critical role in shaping merchandising and marketing strategies, creating a dynamic feedback loop that enhances both customer satisfaction and operational efficiency.
These developments highlight a retail sector that is embracing the combination of intelligent personalisation and borderless commerce to meet the evolving expectations of modern consumers. As brands like Percival and Skechers demonstrate, the integration of advanced technologies into the shopping experience is not merely a response to current consumer demands but also an anticipatory shift towards a more interconnected and efficient retail environment.
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