Utiq launches UK services with Virgin Media O2 and Vodafone to expand privacy-first ad targeting
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Utiq, a European AdTech company specialising in Telco-powered infrastructure based on user-consented signals, has officially launched its services in the UK, marking a significant step in its ongoing expansion across Europe. The launch was enabled through new network signal partnerships with Virgin Media O2 and Vodafone, positioning Utiq to offer brands, publishers, and platforms scalable, privacy-centric advertising solutions even in environments traditionally resistant to targeting, such as browsers like Safari and Firefox.
The UK is Utiq’s fifth market following Germany, France, Spain, and Austria, reinforcing its ambition to build a responsible, privacy-first digital advertising ecosystem. With partnerships now active with 28 Telco providers across these markets, including founding shareholders Deutsche Telekom, Orange, Telefónica, and Vodafone Group, Utiq claims to have created a telecom-grade identity infrastructure for addressable advertising. The company states this setup eliminates reliance on third-party cookies and fingerprinting methods, offering a deterministic identifier solution that respects user privacy by requiring explicit opt-in consent.
James Hardy, Digital Director at Virgin Media O2, highlighted that through Utiq’s privacy-first technology, advertisers can engage UK consumers more effectively and transparently, ensuring responsible digital experiences. Meanwhile, Sara Vincent, Utiq UK’s Managing Director, emphasised that the UK launch represents a defining moment for digital advertising, offering a scaled solution that boosts marketing performance and return on investment while safeguarding consumer privacy. Vincent brings a strong background in the sector, previously leading initiatives at prominent adtech firms, positioning her to oversee Utiq’s UK operations and market growth.
Marc Bresseel, CEO of Utiq, noted the UK launch as a major milestone that illustrates the company's commitment to scalable, privacy-conscious advertising solutions. Thanks to the partnerships with Virgin Media O2 and Vodafone, Utiq can now reach a substantial proportion of the UK's mobile device users, which is crucial for widespread adoption and impact.
Utiq has already attained significant scale in Europe, recently surpassing 55 million unique consent passes, representing over a third of the continent’s mobile users. This milestone exemplifies the technical robustness and growing acceptance of its approach, which aligns closely with stringent privacy regulations by providing precise audience targeting without infringing on consumer privacy rights.
Moreover, Utiq is working closely with some of the UK’s leading digital content owners, aiming for a robust market entry. This collaborative approach is set to underpin the company’s efforts to offer privacy-compliant, programmatic advertising solutions. For instance, partnerships like the one between Utiq and programmatic platform Equativ integrate authentic user consent data with supply-side efficiency to expand cookieless, cross-environment advertising reach while enhancing inventory value through better personalisation.
The timing of Utiq's launch also coincides with a broader transformation in the UK mobile market. Vodafone UK and Virgin Media O2 have recently extended their network-sharing agreement for over a decade, a move expected to improve mobile coverage, service quality, and competition. This underlying network collaboration further supports Utiq’s infrastructure, reinforcing its ability to scale reach and deliver consistent identity solutions throughout the UK.
While Utiq promotes a forward-looking, privacy-first approach that seeks to rebuild trust in digital advertising, it remains to be seen how quickly advertisers and publishers will adopt this Telco-powered model amidst a rapidly evolving ecosystem. Nonetheless, the company’s UK launch and its growing network partnerships mark a promising development for privacy-centric addressability in digital marketing.
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