Small Business Saturday launches 3,000-mile electric Tour to spotlight 5.45m UK small firms
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Small Business Saturday’s touring campaign is set to hit the road again this autumn and into November, with organisers promising a month-long celebration of the country’s independent firms. The refreshed “Tour” will visit more than 20 towns and cities, launching in Scotland with stops in Lossiemouth and Edinburgh before moving across the UK, and is being carried out with backing from BT. According to the organisers, the roadshow is designed to put local business stories centre stage and to showcase how small firms underpin jobs and community life across the nation. 
The itinerary reaches a wide geographic spread, with planned dates in places from Belfast and Manchester to Plymouth, Cambridge and multiple London locations, reflecting an effort to touch both urban centres and smaller market towns. The campaign says the Tour will cover roughly 3,000 miles and will travel in an electric vehicle to limit emissions — a practical nod to many small firms’ increasing interest in sustainable operating choices. In the run‑up to Small Business Saturday itself, the organisers will pair the on‑the‑ground visits with a programme of free online events intended to reach firms that cannot attend in person. 
The timing is deliberate: Small Business Saturday will take place this year on 6 December, and the roadshow is intended to amplify the campaign’s long‑running message to “shop local”. The organisers point to the scale of the sector as context for the initiative: government business population estimates published in October 2024 record roughly 5.5 million private sector businesses in the UK at the start of 2024, of which around 5.45 million were small businesses (firms with 0–49 employees). The campaign team says the month of activity — a mix of local showcases and daily online workshops, mentoring and insight sessions — is designed to bolster those firms’ resilience and visibility ahead of the December shopping period. 
Small Business Saturday’s materials quote business owners and campaign leaders to underline the grassroots tone. Speaking to The Scotsman, Carol Jackson, owner of ELJ Drinks Ltd., described the Tour as “a fabulous celebration of entrepreneurial spirit” and encouraged other small firms to get involved. Michelle Ovens CBE, director of Small Business Saturday UK, is quoted in the campaign’s media information as saying the roadshow allows organisers to “engage directly with the nation’s favourite small businesses” and highlight the creativity and resilience at the heart of local economies. BT’s commercial leadership also features in publicity for the Tour: Chris Sims, Chief Commercial Officer, UK Business at BT, said the initiative offers a platform to deliver tailored advice and resources to firms — language that mirrors BT’s broader Skills for Tomorrow programme. 
That programme, BT says, is already a major pillar of its community-facing activity: the company has publicly framed Skills for Tomorrow as a long‑running effort to expand digital skills and support for individuals and small businesses, and has set ambitious outreach targets for the coming years. The campaign’s supporters page and press materials emphasise that Small Business Saturday is run by Small Is Big CIC as a not‑for‑profit community interest company, with American Express named as the principal supporter; national corporate partnerships are presented as helping underwrite the Tour and the month of free online support. Small firms interested in taking part are being invited to request visits or register for webinars through the campaign’s booking channels. 
Organisers say the Tour is as much about celebration as it is about practical support: by combining in-person showcases with training, mentoring and promotional activity, they aim to strengthen local trading networks and help firms make the most of digital tools, sustainability measures and seasonal trading opportunities. The campaign urges local communities to back their small businesses and to use the programme’s events — online and on the road — as a chance to discover and support the enterprises that sustain high streets and neighbourhood economies. 
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