Burberry closes London Fashion Week with a rebellious festival-inspired show amid brand revival
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Burberry brought London Fashion Week to a spectacular close by staging its Spring/Summer 2026 show in Perks Field, the private garden of the Prince and Princess of Wales at Kensington Palace. The exclusive event attracted a star-studded guest list, including Sir Elton John, who made a rare appearance accessorised by a red Burberry scarf, supermodel Naomi Campbell in a striking green velvet trouser suit, and a host of British celebrities such as Rosie Huntington-Whiteley, Jonathan Bailey, and Ab Fab stars Jennifer Saunders and Joanna Lumley. The event served not only as a glamorous celebration of fashion but also as a showcase for Burberry’s renewed British heritage identity, cleverly woven into a collection inspired by iconic British music festivals.
Creative director Daniel Lee’s sixth collection for Burberry drew heavily on the atmosphere and aesthetic of quintessential British summer festivals like Glastonbury and Reading. The runway, set over sand-covered terrain in Kensington Palace Gardens and accompanied by a Black Sabbath soundtrack, emanated a rock-and-roll vibe. The collection was rich in festival-ready garments, including crocheted bralettes, shrunken T-shirts, silk bomber jackets, glossy raincoats, and oversized wax cotton parkas reminiscent of Oasis frontman Liam Gallagher’s style. The iconic Burberry trench coat also featured prominently, presented in various iterations such as turquoise leather, snake print, and the signature green and red house check, updated with bold, modern twists such as chainmail fabric and eclectic prints like tarot cards. This fusion of British cultural heritage with edgy, youthful elements signals a strategic effort to appeal to both long-standing Burberry loyalists and a younger, style-conscious demographic.
The broader context of Burberry’s revival under new CEO Joshua Schulman, who took the helm in July 2024, is significant in understanding this collection's relevance. Schulman has steered the brand back toward a more globally relatable portrayal of British heritage, moving away from the previously niche aesthetic that had hindered sales. His approach includes a strong focus on storytelling around British culture, integrating well-known British figures into marketing campaigns and runway presentations. This has translated into a clear commercial strategy emphasising classic Burberry staples like trench coats and scarves while experimenting with creative expressions that nod to music culture and youthful rebellion.
Despite facing financial challenges earlier in the year, including a reported £66 million loss and plans to cut around 1,700 jobs—nearly one-fifth of its workforce—Burberry’s recent performance shows cautious optimism. The company managed to post an adjusted operating profit of £26 million for the financial year 2025, exceeding analyst expectations despite a 6% decline in fourth-quarter sales. These results followed extensive cost-cutting measures and restructuring efforts, including shuttering the night shift at its Yorkshire trench coat factory, reflecting a broader push to streamline operations and improve profitability. The share price has surged post-announcement, doubling in value since May, with the brand currently valued at an estimated £4.5 billion. This financial momentum underscores investor confidence in Burberry’s refreshed direction.
The spring/summer 2026 show thus represents more than just a fashion highlight; it encapsulates Burberry’s ongoing transformation. By embracing a curated, idealised vision of British festival culture—cleaned up and made luxurious—the brand has found a way to balance tradition with contemporary appeal. This narrative was echoed across London Fashion Week, which also saw innovative presentations from Simone Rocha, Erdem, Roksanda, and Richard Quinn, a week overseen with renewed vigour by Laura Weir, the British Fashion Council’s new chief executive.
In conclusion, Burberry’s London Fashion Week finale symbolised the brand’s strategic repositioning after turbulent times, marrying its iconic heritage with modern cultural influences. The integration of British music festival motifs, high-profile celebrity endorsements, and a revitalised creative vision under Daniel Lee and Joshua Schulman’s leadership indicates a brand intent on not only reclaiming its place in luxury fashion but doing so with a distinctive, youthful authenticity that resonates globally.
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