PR agency picketed as Chick‑fil‑A expansion reignites LGBT+ rights row
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The Peter Tatchell Foundation staged a demonstration outside a London communications agency this week to protest plans for the U.S. fast‑food chain Chick‑fil‑A’s expansion into the United Kingdom. According to PRWeek, activists picketed the consultancy’s offices to highlight what they described as the company’s contested record on LGBT+ rights and its historic charitable giving to organisations perceived as hostile to equality.
The foundation framed the action as targeting the advisers rather than only the brand itself. The group told reporters it wanted to make explicit the role that agencies can play in facilitating corporate entry into new markets, and to warn that supporting a controversial client can carry reputational costs. PRWeek reported that campaigners argued the consultancy’s association with Chick‑fil‑A risked linking it to positions many in the UK regard as incompatible with inclusive workplace and consumer values.
Industry observers say such protests underline a growing tension for consultancies weighing commercial opportunities against stakeholder expectations. PRWeek noted that agencies increasingly find themselves scrutinised not just for the messages they craft but for the clients they accept, with potential consequences for staff morale, client relationships and public credibility.
The protests are rooted in an earlier chapter of the company’s UK story. In October 2019, around sixty campaigners demonstrated outside a temporary Chick‑fil‑A site at The Oracle shopping centre in Reading, and the mall subsequently confirmed it would not extend the six‑month trial. BBC reporting at the time set that decision in the context of local opposition and wider concern among LGBT+ groups about the chain’s philanthropic links.
Faced with sustained criticism, Chick‑fil‑A adjusted its charitable giving profile. The BBC reported that the company said it would refocus donations on education, homelessness and hunger, and that two previously criticised beneficiaries were omitted from its 2020 list. The Guardian covered the same shift, noting that while some civil‑society figures cautiously welcomed the change, they urged clearer assurances and continued vigilance.
The controversy resurfaced when Chick‑fil‑A announced plans to open multiple restaurants in the UK. CNN reported that the company framed the expansion as an investment that would create jobs and economic activity, and that corporate leaders had taken steps in recent years — including changes to philanthropic priorities and the appointment of diversity personnel — intended to address concerns. Nevertheless, CNN and campaign groups warned that unease among activists remained and that renewed demonstrations were likely if the brand pursued a broader UK rollout.
The Peter Tatchell Foundation has also been vocal about related partnerships and engagements, publishing an open letter that demanded clarity from UK organisations considering ties with Chick‑fil‑A. The foundation’s statement reiterated long‑standing objections to the firm’s past giving and called on the company to cease support for groups it says are hostile to LGBT+ equality.
For consultancies, shopping‑centre operators and local authorities the episode is a reminder that commercial decisions intersect with public values. While Chick‑fil‑A has said it does not seek to advance a social or political agenda and has pointed to changes in its philanthropic approach, campaigners and some community leaders say past actions continue to shape perceptions and will inform responses to any new expansion. PRWeek and media coverage of the protests suggest that, in the UK context, reputational risk — not just market opportunity — will factor heavily into how advisers and venues choose to engage with the brand.
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