Edinburgh Fringe partners with Anthropic amid AI concerns in creative industries
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The Edinburgh Fringe Festival has entered into a sponsorship agreement with the artificial intelligence company Anthropic, positioning the firm as the festival's 'official education partner' for 2025. This development comes shortly after concerns were raised in Parliament about the potential dangers posed by AI technology to the creative industries, particularly comedy.
Anthropic, known for its AI model Claude, which operates through extensive analysis of human-generated data, aims to facilitate conversations around the impacts of technology on creativity. This partnership marks a continuation of their collaboration from the previous year.
During a recent session of the culture, media and sport Commons committee, comedian Matt Forde expressed concerns regarding AI's influence on the creative sector, stating, "It threatens us as an industry. It is a major threat to the UK economy if there are no guardrails to stop the wholesale theft of intellectual property." Forde's remarks highlight a growing anxiety among creatives about the implications of AI on their work and intellectual property rights.
Despite these apprehensions, the Edinburgh Fringe has framed this sponsorship as an opportunity to engage in productive dialogue regarding the evolving relationship between technology and creativity. Tony Lankester, the chief executive of the society that coordinates the festival, commented on the importance of such discussions within the festival's environment, stating, "AI is a highly debated topic in society, particularly in the creative sector – and rightly so. Thankfully, highly debated topics are the bread and butter of the Fringe."
Lankester further noted the ongoing dialogue with Anthropic over the past year, expressing optimism about the company’s commitment to engaging with the creative community in a collaborative manner. Everett Katigbak, the brand creative director at Anthropic, shared their vision for the role of AI in the creative sector: "At Anthropic, we believe AI should amplify creative vision, and support the irreplaceable human spark that drives artistic expression."
As part of their collaboration with the Fringe, Anthropic will host two online sessions for registered artists. These sessions, titled "Freeing Up Time With Claude" and "Marketing Your Show With Claude," are scheduled to take place on 12 May and 9 June, respectively, and will be accessible through Fringe Connect.
Anthropic's emphasis on data privacy and a commitment to supporting artists' creative processes is underscored by their recent announcement that the company has achieved annual revenues exceeding £1 billion. This figure approximates the total size of the UK comedy industry as reported by the Live Comedy Association.
The partnership with Anthropic represents a significant moment for the Edinburgh Fringe, as it seeks to navigate the complexities posed by rapidly advancing technology within the realm of creativity.
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