Miu Miu teams up with Catherine Martin for Upcycled collection film debut
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Miu Miu is set to unveil an exciting evolution in its Upcycled collection through its latest collaboration with the acclaimed Catherine Martin, a four-time Academy Award-winning costume, production, and set designer. This partnership marks Martin's directorial debut with the release of "Grand Envie," a short film that showcases the innovative designs of Miu Miu's Upcycled line. This collection, which debuted in 2020, emphasises the importance of circular fashion by reworking vintage pieces sourced from markets and stores across the globe.
"Grand Envie" intertwines a narrative of a ghostly love triangle with evocative visuals inspired by the aesthetic of the late 1920s and early 1930s, a period noted for its dynamic stylistic contrasts amidst the backdrop of the world wars. Martin describes the film as drawing inspiration from the works of renowned photographer Jacques Henri Lartigue, capturing a sense of creative freedom and escapism. She notes the collection's unique blend of “the pretty and the vulgar,” remarking that it brings together unexpected combinations such as lingerie paired with striped t-shirts and denim mingling with evening wear. “What fascinates me about the collection is this constant juxtaposition of the utilitarian and the precious,” Martin elaborated, encapsulating the duality that defines contemporary fashion.
The film boasts an impressive cast that includes Callina Liang, Daisy Ridley, Jasmin Savoy Brown, Diana Silvers, and Eliot Sumner, alongside a notable guest appearance by Willem Dafoe. This ensemble not only enhances the film's artistic vision but also aligns with Miu Miu's commitment to diversity and creative expression. The imagery captured by Michella Bredahl aims to evoke a sense of timelessness, illustrating how the past, present, and future continue to intertwine within fashion.
The culmination of this Upcycled effort comes as Miu Miu gears up for the collection's physical debut at its London store on June 7. This release is particularly noteworthy as it follows the brand's previous iterations, including the 2024 Lunar New Year capsule, which creatively highlighted the versatility of upcycled materials, such as denim and vintage dresses. The latest project also comprises elements that honour both the craftsmanship of the past and modern design sensibilities, illustrating Miu Miu's dedication to pushing the boundaries of fashion while promoting sustainable practices.
Martin’s vision for the Upcycled collection alongside the emotive storytelling in "Grand Envie" reflects a broader trend within the luxury fashion sector towards sustainability and circular design. This initiative not only reinvents cherished garments but also invites consumers to explore the narrative behind each piece, fostering a deeper connection to their fashion choices. Indeed, the Upcycled collection has become a pivotal component of Miu Miu's identity, resonating with a growing consciousness of environmental impact and ethical considerations in modern apparel.
In summary, "Grand Envie" serves as a celebration of artistry and innovation, merging Miu Miu's commitment to sustainability with the cinematic storytelling prowess of Catherine Martin. As this new chapter unfolds, it reinforces the notion that fashion can be both a form of self-expression and a conscientious choice, inviting wearers to cherish the stories woven into the fabric of their garments.
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