Grandmother’s vintage jackets stitch sustainable fashion into Shaftesbury’s heritage

[image: ]
In Shaftesbury, a new chapter in sustainable fashion is being penned by Hazel Keating, a grandmother and artist who has harnessed decades of sewing and design experience to launch her brand, Hazy Made. With an eye for unique vintage fabrics, Hazel’s enterprise breathes new life into pre-loved jackets, crafting one-of-a-kind pieces that tell a story through their materials. Each garment, meticulously stitched in her home studio, reflects her commitment to slow fashion—a counter to the fast-paced, wasteful trends that dominate the industry today.
Hazel's passion for textiles is deeply rooted in her background as a trained fashion designer and exhibit artist with the local Textile Set. She remarks, “Starting this business later in life has been such an exciting adventure, one that combines my lifelong love of art and design with my commitment to sustainability.” Her collection includes not only remnants from her own wardrobe but also cherished fabrics that have been repurposed from family items, emphasising an emotional connection to each piece.
As the fashion industry grapples with growing scrutiny over its environmental impact, Hazel's model embodies a broader movement toward sustainable practices. The average EU citizen’s textile consumption reached 19kg in 2022, prompting calls for stronger regulations to combat the resulting waste. Experts argue that while initiatives like the EU's Circular Economy Action Plan are essential, they have yet to spur a significant shift away from fast fashion. Companies are now under increasing pressure to adopt practices that minimise waste, such as the extended producer responsibility (EPR) regulations that will require brands to contribute to recycling efforts.
Within this shifting landscape, Hazy Made stands out. The brand is part of a collective of small fashion businesses that are redefining not just what it means to be sustainable, but also to embrace cultural heritage and craftsmanship. Similar enterprises, like Zoubida, which uses deadstock fabrics from Morocco, and Pura Utz, focused on Mayan beadmaking, illustrate the global effort towards sustainability by intertwining social impact with traditional craftsmanship. This growing ecosystem of brands, including Hazel's, underscores the critical role small-scale fashion initiatives play in fostering a sustainable and circular economy.
While larger brands grapple with accusations of greenwashing, typically overproducing despite their eco-friendly claims, projects like Hazy Made lead the way in demonstrating that sustainability can be both personal and artistic. Each jacket not only serves as a fashion statement but also a testament to the enduring value of stories woven into fabric, encapsulating a legacy that transcends generations.
Hazel Keating’s efforts with Hazy Made, through her individual vision and dedication, reflect a powerful response to the pressing challenges facing the modern fashion industry. The initiative not only reclaims discarded materials but also inspires a cultural shift towards thoughtful consumption and the celebration of heritage in fashion design. As the conversation around sustainability grows, artisans like Hazel are not merely participants but trailblazers, weaving together creativity and environmental stewardship into a vibrant fabric of modern fashion.
For more information, Hazel’s creations can be explored on her website, presenting a unique opportunity for consumers to engage with sustainable fashion.
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