rabbit–duck illusion sparks fresh debate on creativity versus logic in the brain
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An intriguing optical illusion that has captivated viewers for over a century has resurfaced, rekindling discussions on personality interpretation and cognitive style. This particular visual, known as the Rabbit–Duck Illusion, challenges observers to see either a rabbit or a duck, and proponents claim that what they perceive first offers insight into whether they are more creative or logical individuals.
The concept of optical illusions as windows into human psyche has gained traction, particularly through social media platforms. A chief contributor to the revival of interest is psychologist Marina Neuralean, who shared her thoughts on TikTok. In her video, she posed the question: do you see the rabbit or the duck first? According to Neuralean, those who spot the rabbit immediately are more likely to demonstrate traits associated with the left hemisphere of the brain, possessing strong analytical skills often admired in mathematical or structured fields. She explained, “You excel at tasks requiring precision, such as writing, reading and calculating,” asserting that such individuals crave clarity and structured environments.
Conversely, those who see the duck first tend to exhibit characteristics linked with creativity and intuition, reflecting right-brain thinking. Neuralean noted, “You love to express emotions through visuals… inspired by music, painting and other forms of self-expression.” Commenters on the post provided mixed feedback, with some unable to discern both creatures, highlighting the subjective nature of perception in this context.
The origin of this optical illusion dates back to 1899, attributed to American psychologist Joseph Jastrow, who aimed to illustrate the complex interplay between perception and mental activity. His research suggested that the ease with which individuals switch between seeing the rabbit and the duck could signify enhanced cognitive function and creativity. This perspective aligns with contemporary studies, such as one from the University of Alberta, which confirmed that approximately half of participants struggled to perceive both images without cues.
Context plays an essential role in how this illusion is interpreted, as demonstrated in academic discussions surrounding its implications. The research emphasises that perceptual shifts can be guided by environmental cues, underscoring the brain's active role in constructing visual reality. For instance, when participants were provided the context of "a duck eating a rabbit," they were more likely to perceive both animals, demonstrating how prior knowledge can shape perception.
Such findings contribute to the broader conversation on multistable perception, where an ambiguous stimulus evokes various interpretations depending on the viewer’s cognitive context and expectations. This idea encapsulates the essence of the Rabbit–Duck Illusion and its value as a psychological tool for exploring how humans perceive their world.
As online discussions unfold, the illusion continues to prompt theorisation about the nuances of human perception. Delving into the dichotomy of creativity versus logic, the Rabbit–Duck Illusion remains not just a playful paradox but a doorway into understanding individual differences in cognitive processing.
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