H.I.G. Capital completes $1 billion acquisition of Kantar Media to boost independent innovation
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Global investment firm H.I.G. Capital has completed its acquisition of Kantar Media from the Kantar Group in a deal valued at approximately $1 billion. The acquisition was first disclosed earlier this year and marks a significant new chapter for Kantar Media, a London-based company recognised for its leadership in digital media measurement and analytics across more than 60 markets worldwide.
Kantar Media provides comprehensive insights into audience behaviour, advertising effectiveness, and media consumption patterns through its broad suite of solutions, which include audience measurement, cross-media analytics, and media validation tools used by brands, agencies, and media owners. Under the leadership of CEO Patrick Béhar, who joined the company from Sky last year and will remain in place following the acquisition, Kantar Media is set to sharpen its strategic focus and accelerate innovation. Béhar expressed gratitude to H.I.G. for their confidence and investment, signalling eagerness to build on the company’s position as an independent authority in media measurement and analytics.
H.I.G. Capital, a global alternative investment firm managing around $70 billion in capital, views Kantar Media as fundamentally important to the global media ecosystem. Nishant Nayyar, Managing Director at H.I.G., emphasised the firm’s belief that under Béhar’s leadership, Kantar Media is well-positioned to thrive as an independent organisation and expand its market leadership in advanced media measurement and analytics. The company has already begun incorporating AI-powered analytics and proprietary measurement capabilities to enhance strategic decision-making for clients, highlighting a push towards innovation and technological advancement.
This strategic divestment by Kantar Group allows it to concentrate on its core strengths in brand building and marketing effectiveness, while Kantar Media pursues independent growth and expansion under H.I.G.’s ownership. Financial advisory roles for the transaction were undertaken by Morgan Stanley & Co. International, ING, and Simpson Thacher & Bartlett LLP on the buyer’s side, while J.P. Morgan and Jefferies advised Kantar Group.
Industry observers note that the deal’s timing aligns with growing demand for sophisticated media analytics as the advertising and content sectors evolve amid digital transformation. Kantar Media’s extensive global footprint and diverse portfolio position the company to shape the future media measurement landscape. However, beyond the announced strategies and leadership continuity, the competitive media analytics space remains dynamic, suggesting that Kantar Media’s ability to innovate rapidly will be critical to maintaining its leading position.
Overall, this acquisition marks a pivotal moment for Kantar Media as it seeks to reinforce its independence, intensify focus on innovation, and leverage cutting-edge technologies to meet the evolving needs of clients worldwide.
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