Andalusia harnesses AI innovations to attract more UK travellers at WTM London 2025
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Andalusia is preparing to make a strong impression at the World Travel Market (WTM) London 2025, spotlighting its pioneering integration of artificial intelligence (AI) and advanced technology as key drivers in shaping the future of tourism. With the UK remaining the region's largest source market—particularly for popular destinations such as Costa del Sol and Seville—Andalusian tourism officials are leveraging the event, scheduled for November 4 to 6, to deepen ties with British travellers and showcase innovations designed to enhance visitor experiences.
At the heart of Andalusia’s WTM stand will be a comprehensive display of AI-driven tourism solutions. These include AI-powered personalised travel itineraries tailored to the unique preferences of each visitor, smart destination management tools that facilitate real-time crowd control and dynamic pricing, and sustainability-focused initiatives that use AI to optimise energy use, waste management, and resource efficiency across hotels and transport hubs. Additionally, augmented reality (AR) and interactive guides will demonstrate how AI can deepen cultural immersion in cities such as Granada, Malaga, and Seville, blending heritage with cutting-edge technology. Mobile apps equipped with AI-based language translation and self-guided tour functions will also be featured to exemplify the region’s commitment to seamless, tech-enabled tourism.
This emphasis on technology is balanced by a celebration of Andalusia’s rich cultural heritage, with special events planned to highlight its culinary traditions like tapas and flamenco, offering visitors a taste of the authentic Andalusian experience alongside futuristic travel innovations.
The importance of the UK market to Andalusia cannot be overstated. In 2023, the region welcomed a record 2.5 million British tourists, and tourism officials are keen to build on this momentum. Industry data shows that the UK accounts for approximately 23.5% of arrivals in the Malaga province and 28% of international arrivals to the Costa del Sol. In response, the Costa del Sol is investing close to €1 million in a high-profile promotional campaign at WTM London, including a 250 square metre booth and eye-catching 3D video projections displayed on synchronized screens, aimed at both retaining loyal British visitors and attracting high-spending holidaymakers. Projections for 2025 estimate British tourist numbers surpassing 3.17 million by year-end, underscoring the ongoing significance of this market.
Broader data from the first months of 2024 reveal a robust tourism upswing for Andalusia and Spain overall. Andalusian destinations recorded nearly 1.4 million foreign visitors early in the year, marking an 18% increase from the previous year, with the UK continuing as the largest international source market. UK tourists in Andalusia spent €13.3 million during this period, representing 16.8% of the region’s total foreign tourist expenditure. Nationally, Spain has seen international tourist spending soar to €126.3 billion in 2024, a 16.1% rise from the prior year, with UK visitors increasing by 6.6% to 18.4 million and their spending up by 13.5%. These trends position Spain—and Andalusia in particular—as a compelling destination for international travellers, especially those from the UK.
Beyond the UK, Andalusia is also refocusing efforts on attracting high-spending American tourists, whose average daily expenditure significantly exceeds that of other visitors. New promotional campaigns featuring notable figures like Oscar-winning composer Hans Zimmer are designed to capture the attention of US travellers and will be showcased at the WTM event, signaling Andalusia’s intention to diversify and grow its international market share further.
Overall, the blend of AI-powered innovation with Andalusia’s rich cultural and scenic appeal encapsulates the region’s strategic vision for tourism. As it steps onto the global stage at WTM London 2025, Andalusia is not only showcasing its commitment to sustainable and personalised travel experiences but also positioning itself as a forward-thinking destination prepared to meet the evolving expectations of the modern, digitally engaged traveller.
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