Chris Packham's provocative campaign targets fossil fuel executives
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Chris Packham, a prominent television presenter and wildlife campaigner, has ignited controversy by placing “wanted-style” posters of oil company executives throughout the London Underground. The posters feature the faces of fossil fuel CEOs, including Wael Sawan of Shell and Murray Auchincloss of BP, alongside the accusation: “Wanted for murdering life on Earth.” This provocative campaign was shared by Packham on social media platform X, where he elaborated on his motives.
In his statements, Packham contextualised his actions by stating, “Up until now we've focused on fossil fuel companies. But companies are made up of people – and these people know that they are working against the interests of all life on Earth. They need calling out.” He further expressed his commitment to advocating for a ban on fossil fuel advertising in the UK, highlighting how such companies have historically used financial resources to “greenwash their dirty reputations” across various sectors, including sports and education.
Public reaction to Packham's posters has been notably polarised. Many have condemned the tactic, labelling it as extreme and potentially harmful. One critic remarked, “Absolutely appalling. How is this not bullying and persecution?” while another accused Packham of engaging in intimidation, stating, “You need locking up with the other eco-terrorists.” Concerns have also been raised about the implications for the safety of those featured on the posters, with one person arguing that such actions could jeopardise the safety of individuals depicted. Additionally, another commented, “If it wasn’t for those people you would have no clothes on your back, no pharmaceuticals, no packaging for your food. Hypocrite.” 
Conversely, some supporters have expressed their backing for Packham's approach. One individual simply stated, “Well done,” while another advocated for collaboration with industry leaders to foster sustainability, indicating a desire for innovative solutions prioritising environmental concerns.
Packham’s actions form part of a broader campaign, which includes an online petition that has amassed over 42,000 signatures, calling for a UK-wide ban on fossil fuel-related promotions. The petition draws comparisons to the UK’s 2003 ban on tobacco advertising, arguing that fossil fuel promotions are misleading. It notes that fossil fuel companies invest over £4 billion in sports sponsorships, a practice Packham criticises as detrimental to environmental interests.
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