Frugality and personal values key to sustainable food choices in the UK

[image: ]
A recent study conducted by researchers at the University of Portsmouth, published in the Food and Humanity Journal, sheds new light on the factors that influence sustainable food choices among UK adults. The investigation suggests that traditional informational campaigns centred on health, climate change, and environmental impact may not be as effective in shaping dietary habits as previously thought.
The research highlights that personal values, particularly the virtue of frugality, play a more significant role in motivating people to make sustainable food decisions. Unlike the common approach that emphasises the environmental cost of meat consumption or the carbon footprint associated with imported foods, this study points to qualities like fairness, solidarity, and a strong aversion to waste as more compelling drivers behind what individuals choose to eat.
In the study, a total of 212 adults from the UK participated in surveys designed to probe their values and attitudes regarding food sustainability. The findings revealed that frugality and values aligned with sustainable development—such as respect for nature and a sense of shared responsibility—were more accurate predictors of sustainable food motives compared to general environmental attitudes.
This perspective offers a nuanced understanding of how sustainability messages might be crafted to resonate more deeply with individuals’ core values rather than relying solely on factual information about health or ecological consequences. By tapping into virtues that are often regarded as traditional or old-fashioned, such as thriftiness and communal concern, there may be greater potential to influence eating behaviours in ways that support sustainability goals.
The Mirage News is reporting on this study, which underscores the complexity behind dietary choices and suggests that appealing to personal values could be a key strategy in promoting sustainable food consumption in the UK.
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