BizClik accelerates climate action with Greenly partnership and electric fleet transition
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BizClik, a prominent global player in B2B digital publishing, media, and events, has marked significant advancements in its sustainability agenda by entering a strategic partnership with Greenly, a leading carbon management platform, and by fully transitioning its company car fleet to electric vehicles. This dual initiative underscores BizClik’s commitment to achieving net-zero emissions in alignment with The Climate Pledge, a coalition co-founded by Amazon and Global Optimism that aims for net-zero carbon output by 2040, a decade ahead of the Paris Agreement targets.
The collaboration with Greenly equips BizClik with sophisticated carbon accounting tools, enabling the company to measure, monitor, and publicly report its greenhouse gas emissions transparently across all operational facets. These include office energy consumption, business travel, and the environmental impact of its extensive global events portfolio. Greenly’s data-driven platform facilitates real-time tracking and the development of precise carbon reduction strategies, helping BizClik to transform its sustainability ambitions into actionable outcomes. The completion of an all-electric vehicle fleet marks a significant milestone by eliminating direct emissions from company travel and substantially lowering its Scope 1 carbon footprint. These steps signal a shift from merely quantifying emissions to implementing meaningful environmental actions.
Stacy Green, BizClik’s Chief People & Sustainability Officer, emphasised the company’s integration of sustainability as a core business principle, highlighting how the Greenly partnership and the fleet electrification represent tangible proof of their dedication to measurable, data-backed climate action. She affirmed the company’s ambition to demonstrate that strong commercial performance can coexist with environmental stewardship through its leadership within the B2B media landscape.
BizClik’s ongoing commitment to sustainability is also reflected in its wide-reaching portfolio of events and publications. Flagship series such as Sustainability LIVE and the Net Zero Summit LIVE offer platforms that unite key industry leaders, innovators, and policymakers to foster dialogue and accelerate climate action. Upcoming events planned for 2026, spanning locations from London and Chicago to New York City, further reinforce BizClik’s role in driving sustainable business transformation across sectors including procurement, supply chain, data centres, and finance.
The company’s sustainability messaging is supported by its editorial content, notably Sustainability Magazine, which delivers insights on climate technology, renewable energy, and ESG best practices. Recent issues have featured leading voices like Esther Finidori of Schneider Electric and examined corporate decarbonisation strategies in sectors such as hospitality. This integrated approach combines BizClik’s media influence with practical expertise to inform and inspire executive decision-making on climate issues.
BizClik’s journey mirrors broader industry trends towards electric vehicle adoption and rigorous carbon management, as exemplified by partners like Greenly. The importance of such collaborations was highlighted by peers in the sustainability field, for instance Capgemini Invent, which has leveraged BizClik’s events to promote its own net-zero commitments. Additionally, innovative fleet management solutions like Bridgestone’s Webfleet, which supports carbon offsetting and EV performance tracking, suggest a growing ecosystem of tools that businesses can deploy to accelerate their journeys toward sustainability.
As BizClik continues to scale its sustainability efforts, its combined strategy of technological integration, leadership events, and operational changes sets a compelling example of how B2B media companies can leverage their platforms and operations to champion climate responsibility. By committing to data-driven emissions management and transitioning to zero-emission transport, BizClik not only advances its own environmental goals but also helps to galvanise the industries and audiences it serves towards a more sustainable future.
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