Feeld dating app doubles turnover as more 'vanilla tourists' explore unconventional love
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Feeld, a dating app originally created for those exploring non-traditional relationships, has seen a remarkable surge in popularity amidst shifting cultural attitudes towards love and companionship. Since 2022, the platform has experienced an impressive 30% annual growth in its user base, a trend attributed largely to the increasing number of "vanilla tourists"—individuals more accustomed to conventional dating who are now venturing into the app’s unique offerings. Chief Executive Ana Kirova notes that this influx encompasses users from all walks of life who are curious about exploring alternative lifestyles.
However, this transformation brings its challenges. Kirova expresses concern that as the app grows more mainstream, it risks alienating long-standing users who cherish Feeld's original ethos. While the platform's openness to various sexualities and relationship structures, including ethical non-monogamy and kink, has attracted a diverse audience, Kirova cautions against binary perceptions of what constitutes appealing relationships. She states, “Every time someone tells me about vanilla people on the app, I just ask: ‘What’s the problem with vanilla?’”
Feeld’s distinctive model sets it apart from conventional dating platforms. Users can browse profiles freely without the usual gamified swiping mechanisms that dominate other apps, allowing for a more genuine connection. Kirova compares the traditional dating experience to “shopping for granola,” suggesting that algorithm-driven matches overly constrain individual experiences. This commitment to authenticity could be one reason why negative behaviours such as ghosting are reportedly less frequent among users, although the platform still grapples with broader societal issues like misogyny and sophisticated romance scams.
Reflecting on the current landscape, Kirova has observed a shift away from the conventional life trajectory of coupling and marriage towards more fluid and diverse understandings of relationships. This evolution is particularly evident among younger generations, who perceive identity and sexual orientation as dynamic rather than fixed qualities. Notably, Feeld has seen significant engagement from women over 40, a demographic whose representation and desires have long been overlooked in mainstream narratives about sexuality.
The app's success is further underscored by its financial growth; last year, Feeld nearly doubled its revenues, reaching £39.5 million, primarily from international users who are equally drawn to its inclusive vision. This has positioned Feeld as a major player in the niche dating market, thriving while more traditional services experience declines. The 107% increase in consumer spending on subscriptions from 2022 to 2023 signifies not just an expanding user base, but also a willingness among users to invest in meaningful connections in a rapidly changing digital dating environment.
Amidst its rising prominence, Feeld's challenge lies in seamlessly integrating its original mission with an evolving user demographic while maintaining a safe and welcoming space for all types of relationships. Kirova remains hopeful, asserting that there is room for traditional experiences within the app's broader offerings, as it continues to redefine what it means to connect. This adaptability may well be the key to Feeld’s ongoing success, allowing it to cater to both seasoned explorers of the unconventional and those simply seeking a fresh perspective on dating.
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