EU investigation targets Google’s use of media content for AI training amid creator concerns
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The European Commission has opened a formal antitrust investigation into Google’s use of online media and YouTube content to train artificial‑intelligence (AI) models, probing whether the company has used its dominant position to secure privileged access to material without adequate compensation or an opt‑out for creators. According to the original report, Brussels is examining whether Google imposed “unfair conditions and requirements on media outlets and content creators, and excluded competitors from AI development,” conduct that would breach EU competition rules. [1][2][3]
Commissioners are particularly concerned that Google may be using content surfaced by its search engine and videos uploaded to YouTube to power AI features such as AI Overviews and other generative tools, without offering publishers and creators the possibility to refuse or to be fairly remunerated. The inquiry will assess whether such practices distort competition by advantaging Google’s own AI products over rival developers. [2][3][4]
Brussels also flagged the risk that publishers and creators feel unable to push back because of their dependence on Google’s services for distribution and traffic, suggesting a structural imbalance that could limit genuine consent. The Commission’s statement highlighted that some publishers may avoid confronting Google for fear of losing search visibility. [1][5]
The Commission will examine whether YouTube’s terms force creators, upon upload, to grant Google broad rights to use their content for AI training while preventing rivals from using the same material, an allegation that, if proven, could amount to exclusionary conduct under EU law. Brussels noted it has evidence indicating creators lack effective choice when accepting platform conditions. [1][4]
Opening an investigation does not prejudge the outcome, but Brussels has a track record of pursuing remedies and fines where it finds non‑compliance. The inquiry could lead to significant penalties or orders to change business practices if breaches are found; regulators have warned that remedies may be required to ensure fair access to the resources needed for AI development. [1][6]
Google has defended its approach, warning regulators that restrictive measures could harm innovation and saying it will engage with news and creative industries during the AI transition. Industry groups and independent publishers behind recent complaints argue that Google’s prioritisation of its own AI offerings risks undermining a competitive market for generative models. [3][2]
The probe is part of a broader EU push to rein in Big Tech under competition and digital services rules, coming shortly after separate EU enforcement actions and fines targeting major platforms. Regulators say they will balance the need to foster AI innovation with ensuring fair treatment and adequate compensation for content creators and publishers. [6][5]
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