BizClik launches January 2026 technology issues highlighting AI and digital infrastructure evolution

[image: ]
BizClik has published the January 2026 editions of its Technology portfolio, rolling out new issues of AI Magazine, Technology Magazine, Telco Magazine and Data Centre Magazine that collectively examine automation, sustainability, ethical AI and evolving digital infrastructure. According to the announcement by BizClik, the issues combine exclusive interviews, company features and BizClik’s Top 10 rankings to spotlight executives, organisations and technologies shaping enterprise AI and data strategies. [1]
Technology Magazine’s cover feature examines how ServiceNow’s workflow automation is being applied in high‑performance environments, using Aston Martin Aramco Formula 1 as a case study to show how digitised IT operations can accelerate decision‑making and reduce friction across trackside and campus operations. BizClik’s editorial highlights include commentary from David Brown, VP of Compute and ML Services at AWS, on the infrastructure needs of enterprise AI, and pieces on edge computing and ERP‑centric AI deployments. The company said the issue also profiles SAP’s sustainability and AI agenda and showcases practical AI adoption at enterprises such as Nestlé. [1]
AI Magazine leads with an interview in which Daniel Hulme, Chief AI Officer at WPP, reflects on timelines for superintelligence and argues for considering "conscious machines" as a potential safety route. The issue also surveys retailer AI strategies, music industry partnerships and questions around whether major platform players could field competitive “answer engines.” BizClik positions these pieces as part of a broader effort to map how businesses are capturing real value from AI. [1]
Telco Magazine focuses on real‑time interaction data and customer experience in telecoms, featuring contact centre specialist Shalima Bhalla on how operators can use live signals to anticipate needs and reduce friction. The issue examines eSIMs and API‑led connectivity as industry catalysts, profiles software‑defined networking and telematics architectures, and highlights cybersecurity for telcos. BizClik frames this coverage as addressing the twin commercial and technical challenges operators face while monetising vast data assets. [1]
Data Centre Magazine centres on data sovereignty and infrastructure innovation, with Lenovo’s Simone Larsson arguing that "Control over where data resides and is processed will define the data centre of the future." The magazine explores latency reduction approaches for AI workloads, Meta’s layout strategy, the role of property consulting in data centre planning and examples of sustainable cooling collaborations. BizClik said the issue is designed for executives planning scalable, low‑latency AI infrastructure. [1]
While BizClik’s release is promotional in tone, the themes it highlights align with ongoing vendor and team accounts of practical deployments. ServiceNow’s collaboration with Aston Martin Aramco has previously been presented by the team and ServiceNow as an effort to automate IT and facilities workflows, improve onboarding and bolster analytics to speed decision‑making, with ServiceNow branding displayed on team assets since the partnership began in 2023 and continued into later seasons. According to Aston Martin Aramco and ServiceNow statements, the platform has reduced incident response times and delivered operational efficiencies, with plans to expand into HR and Finance functions. [2][3][4][5][6][7]
BizClik also signalled a calendar focus on in‑person engagement, announcing the upcoming Data Centre LIVE: The Global Summit, described as a two‑day conference and expo for more than 2,000 in‑person and virtual attendees to debate AI, sustainability and scalability in digital infrastructure. The company said the event will convene senior executives responsible for data centre strategy and digital transformation. [1]
Collectively, the January portfolio frames 2026 as a year in which automation, governance and infrastructure choices will determine how, and how quickly, organisations translate AI innovation into operational advantage. BizClik presents its titles as intended to guide technology decision‑makers through that transition, combining thought leadership with practitioner case studies and vendor perspectives. [1]
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