UK proposes rules to curb Google’s dominance in AI-driven search and content use
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The UK competition regulator has set out draft obligations aimed at rebalancing how Google uses publisher content in the age of generative artificial intelligence, proposing new controls, disclosure duties and attribution requirements for material surfaced via AI-driven search features. According to the government announcement, the Competition and Markets Authority’s designation of Google as a firm with strategic market status in search gives it powers to impose targeted measures intended to protect choice and transparency for publishers and users.
Under the measures the CMA has published for consultation, Google would need to provide publishers with effective tools to prevent their Search Content being used to train or ground broader generative AI systems and the company’s own AI search features, with obligations to update those controls as the technology evolves. The proposals also address portability of data, fairness in ranking and how user-choice settings are presented. Industry briefings note the SMS designation covers AI Overviews and similar features while excluding some standalone assistants for separate review as markets change.
The regulator is also seeking much greater transparency from Google. The draft requirements would oblige the company to publish clear explanations of how publisher material is used for training and grounding across generative services and to supply publishers with detailed, verifiable metrics on user engagement where their content appears in AI-driven overviews. Government commentary accompanying the CMA decision signals consultations will follow to shape any final interventions.
On attribution and factual integrity, the CMA’s draft would require Google to take reasonable steps to ensure that Search Content is properly credited when incorporated into generative search outputs, and to disclose the processes used to assess and assure factual accuracy. Legal and regulatory analyses of the SMS designation have highlighted that such targeted duties are a core tool regulators are using to address the specific risks posed by combining dominant search platforms with generative AI features.
The Professional Publishers Association responded by welcoming the direction of travel while stressing publishers need concrete, auditable guarantees on visibility and traffic. Sajeeda Merali, PPA, CEO said: "Publishers are looking for proof, proper checks, and practical enforceability. The wish list is simple: clear data on how AI affects visibility, reliable guarantees that opting out won’t disadvantage them, and an auditable system so we can independently verify what’s happening in practice.
On visibility, publishers want to know when their content is used in AI overviews, how it is attributed, and what traffic patterns follow. It’s vital that Google builds a reporting infrastructure that delivers the granular, auditable data that publishers are looking for.
This means providing verifiable, like-for-like performance data covering both classic search and AI overviews. Publishers will need to see stable indexing, unchanged rankings, and no reduction in referral quality or volume. Anything less leaves too much uncertainty for an already fragile digital advertising environment.
Self policing alone would not be sufficient. These measures only work if they are backed by clear obligations, external oversight, and enforceable consequences for non-compliance. That’s precisely why the CMA’s proposed conduct requirements matter: it introduces independent scrutiny for the first time and must be supported by an infrastructure that will enforce the requirements.
Opt out is an essential safeguard, but it doesn’t resolve the wider value exchange question. AI Overviews still replace clicks in many contexts, and without a clear model for licensing, the commercial imbalance remains. Today’s proposal is a major step forward, but it is not the end of the conversation on publisher compensation.
Overall, this consultation provides an encouraging foundation for a fairer digital marketplace. We will continue to engage constructively with the CMA and our members throughout the upcoming consultation period to ensure the final requirements deliver the clarity, safeguards, and accountability that publishers urgently need." The PPA said its Head of Policy and Public Affairs, Eilidh Wilson, will lead its formal response to the CMA’s consultation, which closes on 25 February 2026.
The CMA is inviting views on the draft conduct requirements as it prepares to convert the proposals into enforceable obligations. Legal commentators and market-watchers say the consultation represents a significant step in regulators’ attempts to square platform power with the commercial and informational interests of content creators, though they note further detail will be critical on enforcement mechanisms and how attribution, opt-outs and any licensing arrangements will operate in practice.
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