New AI attribution tool aims to reveal hidden influence in digital marketing

[image: ]
Marketers are increasingly being pushed to prove which pieces of content actually matter in an AI-shaped discovery journey, and Adobe says the answer is still frustratingly elusive. Doug Wyatt, Adobe’s senior director of media for the Americas, told AdExchanger that digital advertising has long been difficult to measure accurately, but large language models have made the link between visibility and sales even murkier. In his view, performance in AI search remains largely a matter of conjecture.
That uncertainty is helping drive interest in Partnerize’s VantagePoint, a generative-AI attribution product that aims to show which publishers influence buying decisions even when no click takes place. According to Partnerize, the system is designed to make hidden influence visible in AI-driven commerce, while offering a framework for valuing that influence across the full funnel. The company has also positioned the tool as a way to restore trust and transparency in partnership marketing.
The latest push comes with Partnerize’s Influence Compensation Lighthouse Program, which links measurement more directly to payment. The company says the programme is intended to give brands and publishers an industry standard for assessing AI search influence and compensating it at scale. Matt Gilbert, Partnerize’s chief executive, said the new framework connects attribution data with payment rails, allowing brands to pay publishers directly through the platform once influence has been assessed.
For advertisers, the attraction is practical as well as conceptual. Christine Rhea, senior director of acquisition marketing at Away, told AdExchanger that the brand uses the data to identify which publisher content is moving the needle and to steer investment accordingly. She said Away has found that deeper, use-case-led articles and broader round-ups tend to perform best, especially when they combine brand-specific language with the kind of phrasing people use in AI queries. That blend, she said, makes the content useful for both search optimisation and AI-era discovery. Adobe’s Wyatt said the broader challenge is that research and conversion now often happen within minutes rather than over weeks, leaving brands with little telemetry on what drove action. Gilbert said VantagePoint is meant to close the gap between what brands can see and what they are willing to fund.
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