Spotify begins testing AI disclosure labels to enhance transparency in track credits
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Spotify has begun quietly rolling out a beta feature that flags the use of artificial intelligence in track credits, bringing a new layer of disclosure to the mobile app’s Song Credits section. The labels currently appear for some releases delivered through DistroKid, with Spotify saying the system will expand to other distributors over time.
The move marks a more visible step in the company’s push on transparency after it outlined broader AI protections last September. Spotify has said the labels are based on voluntary disclosures from distributors, creators and rights holders, and that the credits can identify AI involvement in areas such as vocals, lyrics and production. The company’s support materials also say the information can appear in the Now Playing view on mobile devices.
That voluntary model, however, leaves clear gaps. If a track does not carry an AI credit, that does not mean AI was not used in making it. DistroKid’s guidance makes a similar distinction, saying the labels are intended for cases where AI generated part of the track, rather than for routine tools such as pitch correction or AI-assisted mixing.
The development comes as music platforms settle on different approaches to AI disclosure. Deezer has moved towards automatic tagging for AI-assisted music, while Apple Music has introduced Transparency Tags that labels are required to include in delivery, according to industry reporting. Spotify’s approach is less prescriptive, and the impact will depend on how many distributors adopt the feature and how rigorously those disclosures are applied.
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