Taylor Swift seeks legal edge against AI clones with new trademark filings
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Taylor Swift has filed three trademark applications that appear designed to give her more legal leverage against AI-generated impersonations of her voice and image, according to reports first surfaced by intellectual property lawyer Josh Gerben and later detailed by AP and other outlets. The filings, made through her company TAS Rights Management, include two sound marks for the phrases "Hey, it's Taylor" and "Hey, it's Taylor Swift", alongside a visual mark covering a concert image of Swift holding a pink guitar and wearing a glittery stage outfit.
The move reflects a broader scramble among performers to protect their identities as generative AI makes it easier to clone voices and fabricate likenesses without consent. Gerben said in a blog post that copyright law was built mainly to protect recordings and compositions, whereas trademark law can be used to challenge not only exact copies but also versions that are confusingly similar. He argued that gives Swift a stronger path to confront both synthetic audio that imitates her voice and images that trade on her recognisable appearance.
Swift has already been caught up in the harms that her latest filings seem intended to address. She previously condemned AI-generated images and a fake political endorsement that falsely portrayed her backing Donald Trump in the 2024 election, saying the episode sharpened her fears about misinformation. The filings also come after a number of celebrities have begun trying to use trademark law in similar ways, including actor Matthew McConaughey, who filed trademarks in January for video content and his signature "alright, alright, alright" phrase.
The applications are still pending review by the U.S. Patent and Trademark Office, so they do not yet confer the full protection Swift appears to be seeking. Even so, legal specialists say the filings signal a notable shift in how stars may try to defend themselves in the AI era: not just by controlling recordings and images already in circulation, but by registering the very words, sounds and visual cues most closely associated with their public identity.
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