AI and social media reshape Australian news landscape amid rising misinformation concerns
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Australians are being pushed further into a fragmented information landscape as social media feeds, influencers and generative AI tools increasingly compete with traditional news. The concern, according to a new Conversation article, is not simply that people are seeing more low-quality material, but that opaque ranking systems and AI-generated summaries are reshaping what audiences encounter before they ever reach a newsroom’s own reporting.
That warning is reinforced by recent evidence from the Australian Communications and Media Authority, which found that 72% of Australian adults using digital platforms in the first half of 2025 came across misinformation online. The regulator also reported a rise in content labelled as created by artificial intelligence, underlining how quickly machine-generated material is becoming part of the problem. Separate research from Queensland University of Technology found that Australians meet misleading information in everyday browsing, not just in politics or health, and that mainstream outlets are often perceived as part of the misinformation problem, a pattern that appears to be corroding trust in credible news.
The broader economic threat is also intensifying. A study on large language models and online news consumption found a continuing decline in traffic to publishers from August 2024 onwards, with blocking generative AI bots linked to lower website visits and reduced consumer traffic. That matters because zero-click search results and AI summaries can satisfy users without sending them to the original source, weakening the audience and revenue base that supports reporting in the first place.
Against that backdrop, the roundtable described in The Conversation report calls for tougher transparency rules for platforms, clearer labelling of AI-generated material, fairer compensation for news used in AI systems and much stronger media literacy efforts. The article argues that without those changes, Australia risks letting invisible algorithms and low-trust content further hollow out the public-interest journalism that underpins democratic debate.
Source Reference Map
Inspired by headline at: [1]
Sources by paragraph:- Paragraph 1: [2], [1]- Paragraph 2: [2], [3]- Paragraph 3: [7], [1]- Paragraph 4: [1], [2], [3], [7]
Source: Noah Wire Services
Bibliography
1. https://phys.org/news/2026-04-ai-online-digital-platforms.html - Please view link - unable to able to access data
https://www.acma.gov.au/articles/2025-11/majority-australians-encountering-misinformation-online - A report by the Australian Communications and Media Authority (ACMA) reveals that 72% of Australian adults using digital platforms in the first half of 2025 encountered some form of misinformation. The study highlights that 64% of Facebook users experienced misinformation, with false or misleading information about certain social groups being the most common type. The report also notes an increase in content labeled as 'Created by artificial intelligence' compared to the previous year, indicating a growing concern over AI-generated misinformation.
https://phys.org/news/2026-03-australians-misinformation-online-daily-reveals.html - Research from Queensland University of Technology (QUT) indicates that Australians frequently encounter misinformation in their daily online activities, extending beyond politics and health topics. The study found that participants often identified mainstream news outlets as sources of misleading content, challenging the assumption that misinformation is confined to fringe platforms or extreme topics. This widespread exposure contributes to the erosion of trust and disengagement from credible news sources.
https://www.nationaltribune.com.au/australians-face-misinformation-online-daily-qut-study/ - A QUT study published in 'Information, Communication & Society' reveals that Australians routinely encounter misinformation online, not just in politics or health, but also in areas like business, celebrity news, and entertainment. The research highlights that mainstream news outlets are often identified as sources of misleading material, leading to a decline in trust and engagement with credible news sources.
https://www.miragenews.com/most-australians-face-online-misinformation-1576133/ - An ACMA report shows that 72% of Australian adults using digital platforms in the first half of 2025 encountered some form of misinformation. The study indicates that 64% of Facebook users experienced misinformation, with false or misleading information about certain social groups being the most common type. The report also notes an increase in content labeled as 'Created by artificial intelligence' compared to the previous year, highlighting concerns over AI-generated misinformation.
https://www.miragenews.com/australians-face-misinformation-online-daily-1629810/ - A QUT study published in 'Information, Communication & Society' reveals that Australians frequently encounter misinformation online, extending beyond politics and health topics to areas like business, celebrity news, and entertainment. The research found that mainstream news outlets are often identified as sources of misleading content, contributing to the erosion of trust and disengagement from credible news sources.
https://arxiv.org/abs/2512.24968 - A study titled 'The Impact of LLMs on Online News Consumption and Production' examines how large language models (LLMs) affect news publishers. The research documents a consistent decline in traffic to news publishers since August 2024 and finds that blocking GenAI bots can reduce website traffic by 23% and real consumer traffic by 14%. The study also notes that LLMs have not yet replaced editorial or content-production jobs but have led to increased use of rich content and advertising technologies.
image1.jpg
Rising misinformationin Trust in traditional news
Australia due to social decreasing affecting
media and Al % & publisher revenues [\

Trust Level Trust Level
Impact Impact





