Mind Well Solutions launches Prova, an AI-driven synthetic focus group platform for rapid audience feedback
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Mind Well Solutions has launched Prova, a synthetic focus group platform that it says can give marketers, founders and product teams rapid audience feedback without the cost and delay of conventional research. The Portsmouth, New Hampshire-based company said the service is now live at insightroom.io and is aimed at users who need quick pre-launch validation for products, campaigns and messaging.
According to the company’s announcement, Prova is designed to replace traditional focus groups that can cost thousands of dollars and take weeks to organise. Users enter a URL or product description, after which the system generates seven synthetic personas with different demographic and behavioural profiles. The platform then turns their responses into a strategic report covering sentiment, search terms, audience segments, channel choices and likely objections.
The launch comes amid a wider rush to build AI-driven research tools that simulate consumer reactions. Qualtrics has recently expanded its synthetic research offering with prebuilt panels for U.S. consumers, while further country-specific models are in development. Other entrants, including Kinapse.ai, Lucid Focus Group and Diesel Labs’ PanelAI, are also pitching synthetic panels and AI-based audience testing as faster alternatives to traditional qualitative research.
In that context, Prova is entering a market that is increasingly focused on speed, repeatability and lower cost. Synthetic Respondents, another platform in the space, has said its system is trained on more than 2 million research responses gathered over a decade, reflecting the growing effort to ground synthetic feedback in real-world data rather than simple chatbot prompts.
Mind Well Solutions is positioning Prova for solo founders, agencies, product managers and accelerators looking to test ideas early and often. The company says the Pro plan starts at $29 a month and includes unlimited panels, more personas and export features. It describes the product as part of a broader portfolio of AI tools under the Mind Well banner, alongside products aimed at entrepreneurs, athletes, couples and vocal intelligence.
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