Apple targets 2027 launch for smart glasses to rival Meta’s Ray-Bans
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Apple Sets Its Sights on Smart Glasses: A New Player in the Wearable Tech Market
Apple's foray into the smart glasses arena is gaining momentum, with reports indicating that the tech giant is preparing to unveil its first pair of smart glasses by 2027. This development comes as Apple aims to compete directly with the increasingly popular Ray-Ban smart glasses developed by Meta. According to insider information from Bloomberg's Mark Gurman, Apple is actively working on a bespoke chip designed to power these devices, which have the potential to redefine the usability of wearable technology.
The anticipated chip, inspired by the energy-efficient architecture of the Apple Watch, is expected to facilitate advanced functionalities, including multiple camera operations. Mass production of the chip is projected to begin by late 2026 or early 2027, enabling the smart glasses to launch within two years. These projections place Apple in a robust position against competitors like Meta, whose Ray-Ban smart glasses have already established a significant foothold in the market.
Meta's smart glasses boast features such as integrated AI, enabling users to interact with their surroundings seamlessly. The glasses allow for hands-free photo and video capture while offering easy access to the Meta AI assistant. Apple's upcoming smart glasses, however, are not expected to incorporate full augmented reality capabilities immediately. Instead, they will reportedly leverage cameras to assess environments and utilise AI for assistance—much like the current functionality seen in the Meta Ray-Bans.
The competitive landscape of smart glasses is undoubtedly heating up. Recent statistics show a remarkable surge in global shipments of smart glasses, with an increase of 210% year-on-year in 2024. This growth illustrates a mounting consumer interest in such wearable technology, driven in part by the success of Meta's offerings. As the market expands, Apple's entry is expected to further entice consumers who have been waiting for a distinct approach from the company renowned for its innovation.
Moreover, Apple's strategy appears to encompass more than just competing with Meta. Reports suggest that the company is surveying its employees to gain insights into market offerings, particularly focusing on devices akin to the Ray-Ban glasses. This internal research is an essential part of Apple's product development process, helping the company gauge consumer preferences in a relatively nascent market. Through this initiative, Apple aims to craft a product that not only appeals to users but also expands its wearable technology portfolio.
Beyond the upcoming smart glasses, Apple's aspirations in the AI and wearable tech realm signal a shift in the company’s strategic direction. Currently, Apple is developing advanced in-house silicon for various devices, including AI servers and upcoming MacBooks. The planned synergy between the smart glasses and Apple’s existing devices, such as iPhones and iPads, is expected to enhance user experience through seamless integration and enhanced functionalities, much like the existing ecosystem for Apple Watch and AirPods users.
As Apple prepares for its World Wide Developers Conference in June 2025, anticipation grows not only for updates on current products but potentially for significant announcements regarding its smart glasses and their integration with the Apple Intelligence platform. The company’s leadership, under Tim Cook, appears determined to establish Apple as a formidable competitor in the wearable technology landscape, particularly against Meta’s entrenched presence.
While the road ahead for Apple’s smart glasses remains long, the company’s comprehensive approach—from technological development to market research—positions it favourably for a successful entry. As development continues, the consumer electronics community will surely be watching closely for further news, updates, and any glimpses of what Apple's vision for smart glasses might ultimately entail.
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