Cybersmile launch AI-powered campaign to show lasting harm of online abuse on children
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A new campaign from The Cybersmile Foundation is igniting critical discussions about the profound impact that online language can have on children. Launched recently across the UK, the “Words Are Permanent” initiative has garnered immediate attention due to its striking visual approach and powerful message. By enlisting the creative talents of the advertising agency adam&eveDDB, the campaign displays AI-generated images of children adorned with digital tattoos representing actual abusive comments they've received online. These compelling visuals are featured in national print, social media, and prominent outdoor advertising spots, stirring public sentiment towards a topic often overlooked.
The use of lifelike imagery encapsulates a stark reality: while the tattoos may be digital, the emotional scars they signify are very real. Each insult represented in the campaign was previously directed towards a young individual, underscoring how quickly words can inflict lasting psychological damage. This initiative emerges at a time when concerns over the impact of online behaviour on youth mental health are mounting. According to the Foundation's 2022 Digital Wellbeing Report, a staggering 89% of Gen Z in the UK believe social media has negatively impacted their mental health, with many expressing feelings of inadequacy and an acute desire to alter their appearances due to pressures stemming from online platforms.
Through this campaign, The Cybersmile Foundation aspires to foster a culture of accountability and empathy in digital interactions. The organisation urges individuals to visit its website, which provides access to support services and educational resources aimed at combating online abuse. This outreach reflects a larger trend of leveraging technology for social good, advocating for a responsible digital environment. The campaign emphasises a fundamental truth: words carry weight, and their impacts often endure far beyond the fleeting moment of their utterance.
Complementing this initiative, The Cybersmile Foundation has launched several other campaigns focusing on similar themes. For instance, the "Words Hurt IRL" movement, in collaboration with Urban Decay Cosmetics, highlights personal stories from figures like actress Ava Michelle, aimed at raising awareness about the lived experiences of cyberbullying victims. In another effort, the "I Will Not Be Deleted" campaign, partnered with Rimmel London, tackles beauty-related cyberbullying, promoting messages of resilience and self-empowerment while introducing AI tools to support those facing online abuse. Each of these initiatives underscores the urgent need for conversations about digital safety and respect, particularly as online platforms increasingly shape the experiences of the youth.
With the "Words Are Permanent" campaign, The Cybersmile Foundation reinforces not only the importance of online dialogue but also the responsibility that lies with each individual when words are typed. The call for mindfulness and empathy in interaction has never been more relevant, serving as a reminder that the digital world, while vast and often anonymous, is also deeply personal and affecting.
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