HCL Unica+ launches AI-powered platform to build trust and transform marketing in the intelligence economy
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HCLSoftware has unveiled HCL Unica+, an advanced MarTech platform which it describes as being fundamentally geared towards the challenges of the "Intelligence Economy". In a landscape increasingly marked by information overload and rising consumer expectations, HCL Unica+ aims to shift the focus from mere visibility to the cultivation of trust and customer loyalty.
Raj Iyer, Executive Vice President and Portfolio Manager at HCLSoftware, articulated the vision for Unica+ as a tool designed for a new marketing paradigm. He remarked that, "The bridge to trust is the intelligence economy...whereas digital experiences are often generic and irrelevant, brands can use the power of intent to deliver memorable experiences that build trust and strengthen relationships." This statement emphasizes the platform’s commitment to enhancing customer interactions through hyper-personalised marketing.
The platform emerges as a response to what HCLSoftware terms the shortcomings of the traditional "attention economy," where excessive content and channel proliferation has led to consumer fatigue and diminished engagement. In contrast, HCL Unica+ focuses on utilising data-driven insights to create "memorable experiences" that not only draw attention but foster lasting relationships.
Integral to Unica+ are its agentic AI capabilities, which leverage what the company refers to as “digital body language” to enable real-time, tailored customer experiences. One such feature, the Segmentation Agent, facilitates hyper-personalised marketing offers, aiming to go beyond the limitations of conventional customer segmentation. Additionally, the Content Optimizer Agent automates content creation that aligns with contextual engagement, enhancing overall campaign effectiveness.
Moreover, the MaxAI Workbench allows marketing teams to develop custom AI models aimed at refined audience targeting and scoring. This suite of tools exemplifies HCL's vision of empowering marketers with both precision and autonomy, thereby increasing the relevance and impact of their campaigns.
Liz Miller, Vice President and Principal Analyst at Constellation Research, discussed a broader shift in marketing, saying, "The age of random applications of AI, automation and data is over…CMOs and their teams deserve marketing technologies that meet this new era of intelligence head on." Her insight underscores the necessity for platforms like Unica+ to provide deeper contextual understanding drawn from comprehensive data sources.
Privacy considerations and responsible AI usage have also been prominent themes surrounding the platform's rollout. HCLSoftware claims that Unica+ incorporates built-in privacy measures to ensure compliance and foster customer trust even when utilising AI technology. Liz Miller reiterated this sentiment, stressing the importance of crafting marketing technologies that align with ethical standards.
The introduction of Unica+ aligns with HCLSoftware's broader strategy to enhance its marketing applications by leveraging AI, as seen with the earlier launch of the HCL Marketing Cloud. This cloud-based solution aims to streamline marketers' capabilities for managing end-to-end campaigns, further exemplifying HCL’s commitment to driving marketing effectiveness through intelligent automation and analytics.
As companies like Macif begin to adopt HCL Unica+, the potential for reshaping marketing strategies becomes increasingly apparent. Thomas Ricoux, Head of Marketing, Digital, and Customer Relationships at Macif, noted, "With HCL Unica+, we're entering a new era… The change in UX/UI enables marketing teams to focus on the performance of their campaigns, with a global and efficient vision." This sentiment captures the anticipation for enhanced marketer efficiency and effectiveness through innovative technology.
In summary, HCL Unica+ not only aims to navigate the complexities faced by modern marketers but also positions itself as a forward-thinking solution capable of fostering trust-based relationships in an age defined by an increasingly discerning digital audience.
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