Cricket Australia launches innovative ad tech platform to enhance digital fan engagement
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Cricket Australia has forged a partnership with global technology company Partnerbrite to unveil CrowdCatch, an innovative ad tech platform designed to redefine digital fan engagement within the realm of cricket. This platform allows Cricket Australia’s commercial partners to engage targeted audiences seamlessly across leading digital channels such as Facebook, Instagram, YouTube, TikTok, and LinkedIn.
The genesis of Partnerbrite lies in addressing the gap between traditional sponsorships and modern digital marketing. With its headquarters in London and additional offices in Melbourne and New York, Partnerbrite aims to modernise sponsorship opportunities, enabling brands to establish direct connections with millions of fans. Notably, their platform is already trusted by renowned sports entities, including Tottenham Hotspur, Everton Football Club, and the San Francisco 49ers, indicating a strong pedigree in sports sponsorship and digital marketing.
CrowdCatch is positioned to revolutionise how Cricket Australia’s partners execute their marketing efforts. The platform promises a more focused, data-driven approach while prioritising fan data privacy and consent. It caters to both new brands eager to enter the cricketing landscape and established sponsors looking to enhance their outreach, creating an adaptable service that links brands with engaged cricket audiences.
Ed Sanders, Chief Commercial Officer of Cricket Australia, expressed pride in the partnership, stating, “We are proud to work with Partnerbrite to launch the CrowdCatch platform, which will help us transform the way we engage with partners and allow us to work closely with them on reaching their key audience objectives.” He highlighted that this launch occurs at a time of exceptional digital momentum for the sport, driven by recent successes, including the record-breaking Women’s Ashes and the Border-Gavaskar Trophy.
In a related development reflecting Cricket Australia's commitment to enhancing sponsorship experiences, the organisation has also initiated an innovative partnership with RISE Worldwide. This initiative aims to leverage virtual advertising and dynamic sponsorship opportunities, further enriching the fan experience and providing brands with novel engagement methods. Such strategic collaborations illustrate Cricket Australia's forward-thinking approach to modernising cricket and enhancing its appeal to fans and sponsors alike.
Meanwhile, Cricket Australia is not resting on its laurels in the digital landscape. In January 2025, they announced a collaboration with HCLTech and Microsoft to bolster fan engagement through generative AI. This venture introduced an AI Insights matchday companion to the Cricket Australia Live app, delivering real-time updates, key narratives, and player performances during matches, thus reimagining the viewing experience for fans.
This convergence of technology and sport signifies Cricket Australia's ambition to maintain its status as a leader in digital fan engagement and marketing innovation. By embracing advanced digital tools and platforms, they are not only preserving the integrity of cricket's traditional sponsorship models but also enhancing the brand experiences for their partners in a rapidly evolving digital marketplace.
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