Infosys and FFT to introduce AI innovations that revolutionise fan experience at Roland-Garros 2025
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As the excitement builds for the Roland-Garros 2025 tournament, Infosys and the French Tennis Federation (FFT) are set to redefine fan engagement through an array of innovative AI-driven features. This marks the seventh consecutive year that Infosys has partnered with the FFT as the official AI and digital innovation partner, leveraging the capabilities of its AI-first suite, Infosys Topaz. The collaboration promises to enhance the experience of attending or following the tournament, blending cutting-edge technology with the heritage of tennis.
Among the standout innovations is the AI Commentary feature, which aims to provide fans with a deeply immersive viewing experience. By utilising advanced large language models coupled with real-time analytics, the commentary will deliver player-specific insights and highlights, allowing fans to resonate with the match's highs and lows on a more personal level. This unique approach will enrich the viewing experience, effectively transforming every match into a narrative that fans can engage with intimately.
Moreover, the AI Stadium feature elevates fan interaction by granting them the ability to create their own 3D tennis arenas through advanced text-to-image technology. Leveraging voice prompts, fans can design environments ranging from traditionally inspired to futuristic settings, contributing to a gamified interaction that captures the imagination and fosters a more dynamic connection to the sport.
New to this year's lineup is the Generative AI Poster Challenge, which allows fans to generate short videos from prompts inspired by iconic French landmarks and tennis motifs. This initiative is not just about creativity; it includes an interactive element where fans can engage with their creations in an immersive LED cube at the Infosys Fanzone. The emphasis on responsible AI principles underlies these features, ensuring a safe and ethical space for creativity while rewarding participants with prizes related to the tournament.
These technological innovations build on Infosys's previous advancements over the years, including features introduced in prior tournaments such as the RG Fantasy Game and the AI Bracket Challenge, which draws fans into predicting match outcomes with potential rewards. Last year's developments also included AI-assisted journalism in the Match Centre, demonstrating a continuous commitment to employing data analytics for enhanced engagement.
Infosys is additionally prioritising social impact through its collaboration with Fête le Mur (FLM), a charity partner of FFT. Together, they aim to foster tech-enabled learning opportunities for underprivileged youth in Paris. As part of this initiative, students will gain access to tennis-related educational modules, culminating in workshops led by Infosys experts. This commitment reflects a holistic approach, intertwining sports, technology, and social responsibility.
Sumit Virmani, Global Chief Marketing Officer at Infosys, commented on the integral role of technology in sports. He expressed excitement about leading the technological transformation at Roland-Garros, stating, "With AI-powered insights and personalized and engaging commentary, fans gain instant access to rich information and in-depth analysis." Meanwhile, FFT's CEO, Stephane Morel, echoed this enthusiasm, noting that the partnership is pivotal in pushing boundaries and creating deeper connections with fans globally.
The Roland-Garros tournament will take place from 25th May to 8th June 2025, promising not just thrilling matches on the clay courts but also an enriched experience that showcases the potential of AI-driven fan engagement.
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