New Zealand’s Gen MZ drives AI adoption reshaping insurance and travel habits
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New insights are emerging about the transformative impact of artificial intelligence (AI) and digital technologies on traditional sectors, including insurance and travel. As the pace of technological adoption accelerates, especially among younger generations in New Zealand, it's evident that both personal and professional habits are being significantly reshaped.
David Leach, CEO of JAVLN, an insurance policy management platform, underscores the growing importance of responsible AI leadership. He asserts, "If you're in a position to influence – whether it's in a corporate, a school, a small business or a community – you have a responsibility to educate yourself on AI and help grow the next generation of 'AI natives'." Leach advocates for embracing rapidly evolving AI technologies and nurturing critical thinking skills, emphasising that these competencies play an essential role in unlocking AI’s full potential.
At JAVLN, AI is leveraged extensively to streamline workflows and enhance productivity. Leach notes, "AI isn't a replacement for human experience – it amplifies it." Remarkably, over 90% of JAVLN's team members have utilised AI tools in the past month alone. He highlights how Co-pilot has become integral to their development process, suggesting that businesses willing to foster a partnership between technology and human expertise will gain a significant competitive advantage. Additionally, Leach points out that fostering AI-skilled teams and advocating for secure data standards is crucial for long-term relevance in the industry.
Meanwhile, a recent study by Samsung New Zealand highlights shifting travel habits among Gen Z and Millennials—a cohort referred to as "Gen MZ," aged 18 to 34. This demographic reveals a deep reliance on smartphones, especially those powered by AI, as essential tools for travel planning. Strikingly, 33% of respondents indicated they would rather lose their passport than their smartphone while travelling. Furthermore, nearly half said that their travel experiences would have been drastically different without their devices. The quest for social validation remains strong, with 30% confessing to adjusting their itineraries solely for social media appeal.
AI tools have become vital for young travellers, enabling real-time translation and personalised itinerary preparation. Ollie Brown, a Consumer Insights Analyst at Samsung New Zealand, notes, "It is interesting to see how phones are being used more like personal assistants for travel planning and travelling." With advanced features found in devices like the Samsung Galaxy S25 Series, savvy travellers can conveniently research and plan their trips, reinforcing a trend towards digitally mediated experiences.
In exploring travel insurance specifically, AI is revolutionising this sector by offering tailored solutions. A Forbes article details how AI analyses vast data sets—such as travel histories and health conditions—to create personalised coverage plans. Furthermore, this technology is streamlining operations by predicting potential disruptions and automating claims processes. Statistical projections indicate that AI adoption in the travel insurance industry could surge by 28.2% from 2021 to 2026. For instance, AI-enabled chatbots are reported to manage up to 80% of customer inquiries, significantly enhancing customer service and operational efficiency.
The growth of AI in travel insurance also allows for dynamic risk assessment. By improving the analysis of consumer preferences and expectations, insurers can now better anticipate real-time needs, enabling a more flexible and responsive service offering. For instance, companies such as Allianz Partners and Lemonade Insurance have successfully integrated AI-powered assistants into their operations, leading to improved customer satisfaction and quicker claim resolutions.
As AI continues to entrench itself in both corporate practices and personal lifestyles, leaders across sectors must ensure that thoughtful leadership guides its implementation. For the next generation of consumers and business leaders alike, the key will be to harness these technologies responsibly, ensuring they serve to enhance human capabilities rather than replace them.
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