Adobe and Premier League launch AI-driven content creation for fans
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Adobe and the Premier League have announced a transformative multi-year partnership aimed at revolutionising fan engagement through AI-powered personalised digital experiences. This collaboration, unveiled at Adobe Summit London, harnesses Adobe’s creativity, marketing, and AI technologies to offer Premier League’s vast global fanbase—numbering 1.8 billion—a new, interactive way to connect with their favourite clubs, players, and moments. Central to this initiative is the integration of Adobe Express, a content creation app, alongside Adobe’s Firefly generative AI, which collectively enable fans to create and share highly customised Premier League content, including personalised badges, kits, images, and videos, enhancing both the digital and Fantasy Premier League experiences.
The partnership goes beyond simple content creation. Adobe Express will be embedded seamlessly within the Premier League’s official website and app commencing with the 2025/26 Fantasy Premier League season, facilitating easy and creative fan engagement from any device. Firefly AI utilises a carefully curated dataset trained exclusively on licensed and public domain content to ensure commercial safety, allowing fans to design unique football kits and badges and share them confidently without copyright concerns. The AI-powered tools within Adobe Express also enable fans to generate social media-ready videos and images from simple prompts, automatically editing long-form content into engaging highlights or personal photos with intuitive features like object insertion or removal.
This venture fits into the Premier League’s broader digital transformation strategy, powered by Adobe’s Experience Platform and a suite of AI applications including Adobe Real-Time Customer Data Platform, Journey Optimizer, and Customer Journey Analytics. These technologies collate and analyse fan data across multiple digital touchpoints to deliver personalised, real-time content and marketing campaigns tailored to individual preferences and behaviours. For instance, fans can receive immediate, relevant push notifications about breaking transfer news or matchday highlights customised to their interests, thereby staying smarter and more connected with the league’s happenings.
This partnership complements the Premier League’s ongoing efforts to deepen fan loyalty and participation at a global scale. As one of the most watched sports leagues worldwide, broadcast in 900 million homes across 189 countries, the league benefits greatly from tools that understand and address the nuances in fan engagement. The use of Adobe’s Customer Journey Analytics will allow a more precise measurement of what content drives engagement and loyalty, helping to tailor experiences to individual fan tastes such as focusing video content on favourite players rather than entire teams.
In recent months, Adobe has expanded its generative AI capabilities, integrating image-generation models from OpenAI and Google into its Firefly app, broadening the creative possibilities available to users. This expansion underscores Adobe’s commitment to offering robust, commercially safe creative tools while encouraging experimentation. Such advances will enhance the Premier League partnership’s content creation features by bringing diverse AI models and seamless integration with Adobe’s wider creative ecosystem, like Photoshop.
Adobe’s collaboration with the Premier League is part of a larger trend where major sports leagues and organisations are harnessing generative AI to amplify fan engagement. Similar partnerships have been announced with other sports bodies such as the NFL, which uses Adobe’s AI tools to personalise fan content across its teams, and the National Women’s Soccer League (NWSL), which leverages Adobe Express and Firefly to empower fans to co-create and share supporting materials that celebrate women athletes. This broader industry movement highlights how AI-driven creativity tools are redefining fan experiences by enabling deeper community interaction and personalised content generation.
While the Premier League is also partnered with Microsoft on digital transformation initiatives—including the Premier League Companion powered by Microsoft’s Copilot for interactive fan experiences—Adobe’s focus is on enriching creative expression and personalisation through AI. Adobe’s Chief Marketing Officer for Enterprise, Rachel Thornton, emphasises how the partnership empowers fans with real-time creative tools that elevate matchday drama on social media, while Premier League’s Chief Commercial Officer, Will Brass, highlights Adobe as a key partner in delivering tailor-made digital fan experiences that suit diverse global audiences.
This collaboration signals a significant step in the convergence of sports, technology, and media, where AI not only enhances marketing and customer data insights but also empowers fans worldwide to become active participants in crafting and sharing their football passions. As these technologies and partnerships evolve, fans can expect ever more immersive, personalised, and creative ways to engage with the Premier League and the sport they love.
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