Scala opens interactive London showroom to showcase sentient signage and drive European growth
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Scala, a renowned specialist in digital signage and integrated solutions, has inaugurated a dedicated 142-square-metre showroom in Central London. Conveniently located near Angel underground station, this new space was officially opened on July 9, marked by an event attended by key integration partners. The showroom is designed as an interactive hub for technology demonstrations, partner meetings, and educational initiatives, aimed at strengthening Scala's presence not only in the UK but across the wider European market.
The showroom features an extensive display of various screen formats and Scala media players, alongside innovative solutions such as digital menu boards, assisted selling tools, and a multi-screen setup crafted to deliver personalised shopping experiences. One of the standout innovations on show is the 'sentient signage' technology, which uses customer movement and gesture tracking to trigger relevant promotional messaging, enhancing engagement and interactivity. Within the coming weeks, the showroom will also introduce analytic sensor solutions from Scala’s sister company Walkbase, and a demonstration model of the recently launched hospitality solution Scala Quintet, broadening the range of technologies showcased.
According to Harry Horn, General Manager for EMEA at Scala, the opening of the showroom is a significant milestone that reflects the company's deep integration into London's diverse sectors, including iconic landmarks, transport hubs, banks, and luxury retail venues. Horn emphasised that the showroom offers a dedicated venue for partners and clients to engage directly with the latest Scala solutions, fostering collaboration and inspiring creative and efficient use of technology to improve customer service and drive revenue growth.
This London showroom forms a key part of Scala’s broader growth strategy for 2025 and beyond, aligning with similar investments across Europe. For instance, the company recently launched a larger, 300-square-metre showroom in Madrid, designed to serve as a collaborative space where integrators, installers, and clients can test the latest technology. The Madrid showroom features industry-specific zones with a range of Scala’s software and hardware solutions, including digital screens, ordering kiosks, digital menus, and totems. Its retail-oriented spaces simulate grocery and restaurant environments, demonstrating how integrated signage and customer interaction solutions can generate efficiency and profitability. This move reflects Scala’s commitment to expanding its presence and enhancing customer engagement capabilities across multiple European regions.
Scala's approach links tightly with its broader vision of integrating technology to mimic the online shopping experience for in-store consumers, offering personal and memorable interactions. At events such as The Retail Technology Show in London, Scala exhibited a suite of digital solutions including shelf-edge displays, self-ordering kiosks, interactive fitting rooms, and smart mannequins. These initiatives highlight the company’s ongoing efforts to provide retail and hospitality brands with deeper customer insights and more compelling shopper experiences.
While Scala focuses on digital signage and experiential technology solutions, the name SCALA also appears in related architectural projects in London and beyond. For example, SCALA Architects is involved in innovative urban and hospitality design projects, such as the proposed Clerkenwell Park — a revitalisation effort to reconnect parts of London with a green landscape and leisure facilities — as well as conceptual work on future hotel designs integrating sustainability and adaptive architecture. Although not directly connected to Scala the technology company, these parallel uses of the name underscore a shared focus on innovation and experiential enhancement within urban and commercial environments.
In sum, Scala’s London showroom represents a strategic investment in experiential marketing technology, offering a platform for hands-on client engagement and partner collaboration. It complements the company’s expanding footprint in Europe and its vision for creating smarter, more personalised digital experiences across retail, hospitality, and other sectors.
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