Base targets doubling US revenue by 2027 with self-funded cloud expansion
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base, a UK-headquartered cloud media services provider, has officially launched a strategic expansion campaign in the United States, aiming to double its revenue share in the region by 2027 and transform how media-centric organisations manage content in the cloud. Currently, the U.S. accounts for 25 percent of base's annual revenue; the company plans to increase this to 50 percent within two years. To support this growth, base is expanding its team and will operate on both U.S. coasts, targeting sectors such as media and entertainment, news publishing, production and post-production, creative agencies, gaming studios, and prestigious Ivy League institutions.
base provides a comprehensive three-step digital transformation process: migrating large media asset libraries to scalable cloud storage, unifying content through media asset management systems (MAM), and designing, building, and managing cloud-native workflows tailored to operational requirements. The company remains cloud-agnostic, leveraging partnerships with major hyperscalers like Amazon Web Services (AWS) and IBM Cloud, which allows it to avoid capital-intensive infrastructure investments and instead focus on developing solutions for clients. IBM Cloud, as an early strategic hosting partner, offers the added benefit of affordable cloud storage with low data access and transfer costs, appealing to base's global media clientele.
A key innovation from base is its proprietary SaaS integration platform, base-foundation.io, which centralises customised cloud integrations with third-party software, optimising media workflows and reducing operational costs for clients. This platform is already being utilised by global entertainment groups, social media publishers, and a major AAA gaming studio, demonstrating base’s ability to serve complex and demanding media environments.
Remarkably, base’s North American expansion is entirely self-funded through profit reinvestment, underscoring a financially disciplined approach. The company projects a 100 percent year-on-year revenue growth for 2025 and has maintained an average 30 percent annual growth rate over the past five years. This financial stability and growth track record come at a time when demand for cloud-first architecture and scalable, service-based media workflows is accelerating globally.
CEO Ben Foakes emphasises base’s decade-long commitment to delivering cloud-native media services and solutions. Speaking to industry observers, he highlighted the company’s intent to become the preferred partner for media organisations adopting cloud-native strategies at scale, leveraging its UK foundation and growing US presence driven by customer demand. This growth is further evidenced by base’s collaborations with high-profile clients such as Banijay Entertainment, where it partners with AWS to deliver large-scale cloud transformations enhancing data access, creative collaboration, and content monetisation.
base's growth story stands out in the enterprise technology landscape, particularly due to its independence from venture capital funding. Its focus on mastering cash flow and scaling through partnerships rather than building costly data centres has allowed it to maintain agility and a close connection with client needs. This approach has made base a trusted cloud service provider for diverse media sectors, including broadcasting, gaming, academia, and luxury brands.
As base intensifies competition in the U.S. market, it differentiates itself through a fully managed cloud service model featuring a single provider and one-contract offering, tailored specifically for digital media professionals. This contrasts with broader industry moves by companies like Vizrt and Amagi, which also focus on managed services and cloud-native solutions but with different operational strategies and leadership focus areas. With Oracle investing heavily in UK cloud infrastructure and companies like Amagi appointing seasoned executives to expand cloud offerings, base’s self-funded, focused growth reflects a distinct strategy positioned to capitalise on the evolving cloud media services landscape.
Organisations interested in base’s scalable, cloud-native media workflows in the UK, U.S., and internationally are encouraged to engage directly with the company to explore briefing sessions, case studies, or partnership opportunities.
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