Bloomsbury sees AI as a creative aid while championing traditional authors and physical books
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Nigel Newton, founder and chief executive of Bloomsbury Publishing, has expressed a measured optimism about the role of artificial intelligence (AI) in the creative arts, particularly in helping authors overcome writer's block and sparking creativity. Speaking to the PA news agency, Newton suggested that AI could act as a valuable tool for writers by generating initial paragraphs or chapters to help them restart their projects. He believes AI has the potential to assist not only writers but also creators working in painting, music composition, and other artistic fields. However, Newton emphasised that AI is unlikely to replace established, well-known authors, as readers inherently seek comfort in the reliability and authority of big-name writers.
Despite concerns about the proliferation of AI-generated content, Newton pointed out that audiences will increasingly turn to trusted sources for reassurance, particularly when dedicating hours to read a book. He acknowledged that while "shoddy content" may emerge, the value placed on reputable authors and familiar literary brands will endure. This perspective is rooted in a deep understanding of consumer behaviour and the irreplaceable human connection to well-crafted storytelling.
Bloomsbury's recent financial success underscores the importance of strong authorship and popular franchises. The publisher reported sales of £160 million in the first half of 2025, a slight decline from £180 million the previous year, but it continues to benefit significantly from bestselling authors. Fantasy writer Sarah J. Maas has been described by Bloomsbury as a "publishing phenomenon," with her series, including A Court of Thorns and Roses, selling millions of copies worldwide. Alongside Maas, the enduring appeal of the Harry Potter franchise, which Bloomsbury first published 28 years ago, remains a cornerstone of the company’s success.
The rise in popularity of physical books among younger readers, especially Generation Z, has been a notable trend supporting Bloomsbury's strong sales. Newton attributed this resurgence in part to the influence of social media platforms like TikTok's "BookTok" and Instagram book influencers, which have helped popularise titles among younger audiences. He highlighted that this trend may serve as a counterbalance to the increasingly digital and pixelated world, with many readers seeking tangible, beautiful objects to hold and display—a "museum of your own mind and your own journey as a reader."
Financial reports confirm Bloomsbury's strong performance driven by fantasy fiction and its popular authors. In the fiscal year ending February 2024, the publisher’s total revenue surged by 30% to £342.7 million, while pre-tax profit rose by nearly two-thirds to £41.5 million. The consumer group’s sales increased by 49%, buoyed primarily by the success of Sarah J. Maas, whose titles saw an overall sales leap of 161%. Her most recent release, Crescent City: House of Flame and Shadow, marked the 16th book published by Bloomsbury under her name and contributed significantly to the company’s record highs.
On the topic of AI and its integration into publishing, Bloomsbury has moved forward with its first AI licensing deal to allow academic works to be used in training generative AI programmes. Newton emphasised that participation by authors in this initiative would be voluntary, with royalties paid to those who opt in. This approach reflects ongoing industry concerns about protecting the rights and works of authors in the face of rapidly advancing AI technologies. Newton has previously voiced caution about the potential misuse of authors’ content for AI training without permission, underlining the necessity of safeguarding creative labour as the technology evolves.
In summary, while AI presents new tools to support creativity, Bloomsbury’s leadership remains confident in the enduring value of established authors and physical books, especially amidst digital transformation and shifting consumer habits. The company’s financial performance and strategic approach to AI licensing highlight a publishing industry that is adapting but still anchored by traditional principles of authorship and reader engagement.
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