Tegna's new mobile apps revolutionise local news with personalised vertical video and interactive weather features
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TEGNA has unveiled a redesigned suite of smartphone applications that prioritise personalised local news, vertically oriented video and interactive weather features across its station group. According to TEGNA, the apps are rolling out across more than 50 markets this week and aim to supply real-time updates and short-form video tailored for mobile consumption. 
The apps let users customise their experience through locally focused onboarding, selecting geographic preferences, topics of interest and notification levels so the feed surfaces the most relevant stories and alerts. Industry reporting notes the redesign structures content around individual stories, combining text, video and related pieces to allow quick skimming or deeper reading. 
A central element is a vertically scrolling video stream of original clips from reporters and meteorologists, a format editors say mirrors changes in audience behaviour driven by snackable, on-the-go video. Early tests cited by TEGNA and independent trade coverage show substantial uplifts in video consumption during beta trials, consistent with similar moves by national outlets to foreground short vertical clips. 
Weather functionality has been built into the apps as a major pillar: users can access customised forecasts, interactive maps and station-driven alerts. Broadcast technology providers are already offering AI-powered tools to generate hyperlocal weather and traffic video at scale, a capability that dovetails with TEGNA’s stated aim of expanding live and on-demand local programming across connected TV and streaming platforms. 
TEGNA frames the mobile launch as part of a wider shift toward continuous, digital-first newsrooms that publish stories as they develop across platforms. The company reported pronounced engagement gains in early markets, and the rollout comes as TEGNA’s future ownership is being settled following acquisition activity in the sector. Industry data indicates consolidation among local broadcasters has been accelerating, with recent large-scale deals reshaping market footprints. 
“Our audiences rely on us for credible, local coverage that helps them stay connected to their communities and make informed decisions in the moment,” Adrienne Roark, the Chief Content Officer at TEGNA, said in a statement. TEGNA said the refreshed apps are available free in the Apple App Store and Google Play Store, with additional markets scheduled to receive the update in the coming weeks. 
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