SPH Media partners with Google to harness AI for smarter Singapore journalism
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SPH Media and Google have struck a broad partnership that the companies say will reshape how news is produced, distributed and monetised in Singapore, with the collaboration spanning artificial intelligence, audience engagement, talent development and content delivery. Announced on 17 April, the tie-up is being presented as a way to strengthen newsroom capabilities while preserving editorial standards at a time when publishers are under pressure to adapt to rapid technological change.
According to the companies, one of the most significant elements is a push to bring more advanced AI tools into SPH Media’s newsrooms, including training in generative AI verification for investigative work and fact-checking. The partnership is also intended to support AI-assisted workflows and the responsible use of such tools, with both sides saying the aim is to improve efficiency without weakening editorial authority. Similar collaborations between Google and major newsrooms have been established overseas, including with Der Spiegel, The Washington Post and The Guardian.
The agreement also covers a News Incubator Programme designed to draw in journalism talent from local schools and universities. SPH Media said it wants to build a pipeline of young content creators and develop a network of AI-literate staff who can support verification and news amplification while maintaining strong newsroom standards. The initiative comes after SPH Media and Stellar Lifestyle, SMRT’s business arm, signed a separate memorandum in January to improve commuters’ access to trusted news across Singapore’s transport network through digital, audio and print channels.
Beyond newsroom training, the partnership is expected to deepen SPH Media’s integration with Google’s distribution systems and create new advertising formats aimed at reaching wider audiences. In return, Google will gain access to SPH Media’s reporting in Singapore’s four official languages, which the companies say should help improve its large language models’ grasp of local context, language nuance and cultural sensitivities. Google Singapore country managing director Ben King said the arrangement would help keep the news industry “at the forefront” of the AI transition, while SPH Media deputy chief executive Kuek Yu Chuang described it as a way to lift the publisher’s journalism with technology and broaden its reach.
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